Over the past fifteen years, there has been an increased interest in the cognitive processes which account for how the learner of a second language (L2) handles conceptual and linguistic input, how this learner processes this information to allow for intake, and how the newly-acquired knowledge is used to produce messages in the L2. Second-language learning strategy research focuses on the processes and strategies used to perceive, internalize and automatize
new linguistic input, with emphasis on language learning.
Bialystok's work. Communication Strategies, however, differs from other books on strategy research (O'Malley & Chamot, 1990; Oxford, 1990; Wenden, 1991) (Tarone, 1977; Varadi, 1980; Bialystok & Frohlich, 1980; Faerch & Kasper, 1983; Paribakht, 1985 
